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FUSE Adds Pioneering Scorecard to ‘Advisor Insight’ Benchmarking Tool

Latest Findings: Advisors Favor 1:1 Meetings to Learn About Private Markets

April 16, 2026, Needham, MA — FUSE Research Network, a provider of research and consulting services
to the asset and wealth management industries, has enhanced its innovative Advisor Insight
benchmarking tool for financial advisors by adding a first-of-its-kind feature that delivers instant grades
and recommendations based on advisors’ survey responses.
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Advisor Insight remains free for advisors to use.

“Financial advisors usually take benchmarking surveys and then wait months to see generic results.
The enhanced Advisor Insight is a leap forward in business diagnostics for advisors because it applies
data to their situation, and there’s no waiting,” said Loren Fox, Co-Manager of Advisor Insight at FUSE
Research Network. “An advisor takes a survey, sees comparisons on the site, and in two minutes is
emailed a scorecard with guidance. There’s nothing quite like this combination of instant feedback
and practical assessment.”

Advisor Insight marks the biggest expansion of FUSE’s presence in the wealth management market, as
the firm, known for supporting asset managers, deepens its focus on providing practical insights for

advisors.
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Preview insight: FUSE Research disclosed one of the first scorecard-ready insights to emerge from the
enhanced Advisor Insight tool: how financial advisors prefer to learn about private markets.

Amid the spotlight on private equity, real estate, infrastructure and especially private credit, it’s
interesting to note that 1-on-1 meetings are the top way that advisors prefer to learn more about
private markets (cited by 61% of advisors). Live events were the second most favored method (cited
by 40%). Webinars came in third (cited by 31%). Most advisors preferred two or more methods.
“Advisors tend to thrive on personal interaction, so one would expect them to favor socially oriented
methods of learning,” said Fox. “We recommend advisors use multiple means to educate themselves
on private markets, so they’re better prepared to communicate with clients on this topic in a variety
of ways.”
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Understanding private market assets is important even for advisors who don’t use them in portfolios
— as investors still need to grasp why an advisor takes a certain approach. “Skillfully discussing a
trending issue like private markets is one way that advisors can build trust with clients,” said Fox.

About Advisor Insight

Advisor Insight provides benchmarking and business intelligence to financial advisors and their practices.
The information aims to help advisors identify gaps and opportunities in their overall strategy, outline
actionable priorities, refine their focus in operations, client service, investing, and other aspects of the
business, and track success metrics. Advisor Insight is produced by FUSE Research. https://fa-explore.com/

About FUSE Research Network LLC

FUSE is a provider of research and consulting services to the asset and wealth management industries. The
firm was launched in 2008 to deliver tactical decision support that improves business effectiveness, using
a data-driven approach to practical and actionable guidance. www.fuse-research.com
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