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FUSE Conference Sets Record for Impact 
Unparalleled Levels of Tactical & Actionable Guidance 

November 1, 2022, Needham, MA – FUSE Research Network’s annual client forum, touted as the pre-

eminent distribution event for investment professionals, more than delivered on October 6, 2022, at The 

Harvard Club of Boston. This year’s FUSE Forum included a dynamic lineup of speakers who discussed 

and debated the tactical areas of sales force productivity, marketing engagement and data use as well as 

presented outlooks for product development and fintech’s impact access, giving attendees a complete 

view of today’s evolving business landscape and the key success factors necessary to differentiate.  

Topics driven by FUSE’s timely, comprehensive trend analysis and addressed by influential panelists with 

a unique lens on best practices required to capitalize on market opportunities provided tangible 

guidance to professionals across all distribution functions. This execution-oriented advice coupled with 

the highly acclaimed networking component of FUSE’s service offering resulted in an amazing return on 

investment for attendees. 

“Given the COVID-driven elimination of much in-person communication over the last few years, offering 

a rich environment for interaction and conversation was an especially critical need that FUSE could fill 

like no other decision support firm in the industry,” said Neil Bathon, Managing Partner at FUSE. “We 

consistently hear from attendees that this event is the premier place to access top-notch specialist 

knowledge, exchange ideas with counterparts and understand the impact of industry developments on 

their day-to-day responsibilities. Based on survey responses, 100% of attendees would both recommend 

our conference to others and plan to attend our future conferences. This positive feedback reinforces 

our position as an unmatched research and customized consulting platform for asset managers.” 

In addition to the sessions, the impressive agenda included a keynote address by Ed Murphy, CEO of 

Empower, who shared insights on the success Empower has experienced including the role acquisitions 

have played in its accelerated organic growth and how the firm’s multiple external partnerships have 

contributed to bringing innovative solutions to the marketplace. Luncheon speaker Rich Slater, 

Managing Director at market-leading advisory platform Morgan Stanley Wealth Management, outlined 

shifts in wealth management, highlighted the greatest opportunities for market growth and pinpointed 

ways to deliver integrated advice efficiently. FUSE’s panel focusing on market trends affirmed the 



direction of the industry and recommended the best allocation of resources. The final session honed in 

on the heart of success at investment firms and offered applicable career advice and lessons learned 

from three seasoned, accomplished and candid executives. 

FUSE Research launched its annual forum in 2014 to bring together leaders from asset managers and 

distributors to discuss the latest industry issues impacting them. Expert, industry-leading speakers 

transparently sharing insights on relevant subjects are consistently on display at the FUSE Forum. Details 

about the 2023 event will be available in June of next year. 

About FUSE Research Network LLC

FUSE was launched in 2008 with the view that research and consulting support for asset managers has 

failed to evolve with the changing needs of the client. The future competitive environment will demand 

that clients make important business decisions within shorter and shorter timeframes. 

To support clients in this setting, FUSE provides a dynamic research platform that covers our clients’ 

current and future decision areas (strategic and tactical). Our goal is to become an invaluable business 

partner through the delivery of highly informed and forward-looking recommendations that are among 

the critical inputs our clients need to optimize results. 


