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Mounting Interest among Advisors for Value-Add Programs  

July 6, 2020, Needham, MA – This is an unprecedented period for advisors as they deal with the 
heightened market volatility and economic uncertainty inflicted by the coronavirus, while at the 
same time altering their business models to ensure ongoing client communication without the 
benefit of in-person contact. FUSE Research Network’s latest Advisor Trend Monitor Series Report 
– Marketing Support: The Advisor View, published in conjunction with WealthManagement.com, 
found that advisor demand for all types of marketing support was on the rise, including all topical 
areas of value-add programs. 

In 2020, all value-add topics reflected increased interest relative to 2019, with a larger percentage 
of advisors indicating strong or above-average interest in each, signaling an overall increase in 
advisors’ need for support. In fact, for nine of the 10 topic areas, half or more surveyed advisors 
indicated strong or above-average interest. Consistent with previous years, advisors showed the 
most interest in value-add programs offering economic or market insights (70%) up from 62% in 
2019, followed by retirement income distribution at 64%. 

Advisor Interest Level for Value-Add Program Topics, 2019 vs. 2020 

Source: FUSE 2020 Marketing Support: The Advisor View 
Note: Percentages represent total responses for "strong" and "above average" interest levels 



“Value-add programs are an expected source of marketing support among advisors, especially 
programs offered by large asset managers. However, due to the long lead time and cost to 
produce value-add programs, asset managers have to choose their topics carefully to ensure they 
are relevant at the time the program will be offered to advisors,” explains Patrick Newcomb, 
Director of BenchMark Research, FUSE Research Network. “Also, the elimination of most 
conferences this year is allowing asset managers to devote more resources to other areas of the 
marketing function, including value-add programs. This environment provides a unique 
opportunity for firms to strengthen their value-add program content and how it is delivered at a 
time when advisor support needs are higher than ever.” 

In addition to value-add programs, the Advisor Trend Monitor Report – Marketing Support: The 
Advisor View surveyed more than 700 advisors between April 17 and May 14 on the following 
topics: 

 Value of brand 

 Targeted marketing content 

 Online support 

 Email and text effectiveness 

 Top thought leaders 

 Preferred mutual fund companies 

 and more… 

Overall data survey findings are presented with year-over-year comparisons, as well as by channel. 

The FUSE Advisor Trend Monitor is a survey-based report series that provides timely insight into 
advisor views on a range of issues central to asset managers’ decisions about resource allocation. 
With the ongoing support of our partner, WealthManagement.com, FUSE releases a total of six 
reports annually that comprise the Advisor Trend Monitor report series.

For details about obtaining a copy of Marketing Support: The Advisor View, please email Jason 
Heinhorst at jheinhorst@fuse-research.com or call (720) 221-5223. 

About FUSE Research Network LLC

FUSE was launched in 2008 with the view that research and consulting support for asset managers 

has failed to evolve with the changing needs of the client. The future competitive environment will 

demand that clients make important business decisions within shorter and shorter timeframes.  

In order to support clients in this setting, FUSE provides a dynamic research platform that covers 
our clients’ current and future decision areas (strategic and tactical). Our goal is to become an 
invaluable business partner through the delivery of highly informed and forward-looking 
recommendations that are among the critical inputs our clients need to optimize results. 


