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Expected Surge in SMA Use Highlights Advisor Product Plans for 2020 
 

January 9, 2020, Needham, MA – Increasing investor demand for customized investment strategies 
and institutional‐caliber management continues to fuel interest and growth in separately managed 

accounts (SMAs). Over the next year, nearly 40% of advisors plan to increase their allocation to 
SMAs, according to more than 700 advisors across all distribution channels whose survey 
responses are captured in FUSE Research Network’s latest Advisor Trend Monitor – Product Usage: 

The Advisor View, published in conjunction with WealthManagement.com. 
 

Expected Change in Product Type in the Next 12 Months 

 
Note: Chart displays only a selection of product types from report 

Source: FUSE 2019 Product Usage: The Advisor View 
 

 

 

11%

24%

28%

34%

37%

79%

61%

66%

63%

60%

11%

14%

6%

3%

3%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Passive Mutual Funds

Active Mutual Funds

Passive ETFs

Active ETFs

Separately Managed Accounts

Increase No change Decrease

mailto:cdavis@fuse-research.com


 
 

 

 

While the majority of client AUM remains in mutual funds, that number has been consistently 

declining. “This is clearly evident in the shift away from active mutual funds , which will continue in 
the coming year with nearly 15% of advisors planning to decrease their allocation. Overall, long-
term trends in product structure usage have and will continue to favor ETFs over active mutual 

funds and individual securities,” says Patrick Newcomb, Director of BenchMark Research, FUSE 
Research Network.  
 

The uptick in separate account usage is indicative of another sustainable shift with access 
extending well beyond the formerly wirehouse-dominated platforms, and significant growth 
generating from model platforms and unified managed accounts. Today, the average advisor’s 

allocation to SMAs stands at roughly 10%, up from less than 8% 2018. “Moving forward, asset 
managers that are able to deploy a strategy across multiple product structures can help advisors 
provide a consistent approach to clients and ultimately further differentiate themselves amid 

persistent competition,” notes Newcomb.  
 
Now in its sixth year, The Advisor Trend Monitor – Product Usage: The Advisor View examines the 
following topics: preferred product types and asset classes among advisors, the reasons they use 

active and passive investment vehicles, non-transparent active ETF use and more. Overall data 
survey findings are presented with year-over-year comparisons, as well as by channel, average 
client account size, advisor age and practice type. 

 
The FUSE Advisor Trend Monitor is a survey-based report series that provides timely insight into 
advisor views on a range of issues central to asset managers’ decisions about resource allocation. 

With the ongoing support of our partner, WealthManagement.com, FUSE releases a total of six 
reports annually that make up the Advisor Trend Monitor series.  
 

For details about obtaining a copy of  Product Usage: The Advisor View, please email Jason 
Heinhorst at jheinhorst@fuse-research.com or call (720) 221-5223. 
 

About FUSE Research Network LLC 
 

FUSE was launched in 2008 with the view that research and consulting support for asset managers 

has failed to evolve with the changing needs of the client. The future competitive environment will 

demand that clients make important business decisions within shorter and shorter timeframes.  

 

In order to support clients in this setting, FUSE provides a dynamic research platform that covers 

our clients’ current and future decision areas (strategic and tactical). Our goal is to become an 
invaluable business partner through the delivery of highly informed and forward-looking 
recommendations that are among the critical inputs our clients need to optimize results. 
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