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Digital Roles Top the Hiring List for Fund Marketing Groups in 2020 

 
October 15, 2019, Needham, MA – The asset management industry is in a constant state of 

evolution, and in recent years, the pace of change has only intensified. These fundamental shifts 
have deeply impacted how firms create, deliver, analyze and evolve their marketing programs. 
With the need for a top-notch marketing department staffed with talented marketing 

professionals at an all time high, how are fund shops building out their marketing teams for 2020 
and beyond? According to FUSE Research Network’s latest BenchMark Series study – Marketing 
2019: Optimizing Marketing Strategies, half of surveyed asset managers plan to hire 

web/eMarketing/social media specialists over the next 12 months and another one-third intend to 
increase content strategy roles. 
 

Projected Marketing Staffing Changes over the Next 12 Months

 
Source: FUSE Marketing Survey, 2019 
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For the third consecutive year, digital remained one of the top two areas with the greatest 

projected increases in staffing for marketing departments. According to Patrick Newcomb, 
Director of BenchMark Research, FUSE Research Network, “With the growing pressure to deliver 
results, marketing groups are responding with plans to add digital marketing staff, as the investing 

world continues its transition toward a more digital experience for both advisors and investors. 
This strategy more effectively enables managers to provide marketing teams with valuable insight 
into the preferences and behaviors of their intended audiences. The rise in social media and web 

outreach means marketing content has become exponentially more important—another area with 
plans for increased hiring activity.” 
 

In addition to staffing, asset managers are also showing their commitment to their overall digital 
marketing strategy with budget increases. The average marketing budget allocation to web and 
eMarketing budget has risen to almost 20% up from 15% in 2017.  “Firms that have not yet 

embraced spending on digital marketing need to step up their commitment to digital platforms or 
risk falling behind competitors. While these managers may face budget challenges overall, the 
importance of web and eMarketing efforts continues to grow ,” notes Newcomb.   
 

FUSE’s 2019 Marketing BenchMark study provides an in-depth evaluation of asset managers’ 
marketing structures, their influence across the firm, staffing and compensation trends, value -add 
programs and more. The study is organized by firm AUM so users can compare how their 

organization stacks up against others of similar size in addition to the overall industry. Overall data 
is also presented with comparisons noted over prior years of survey data. 
 

For details about obtaining a copy of Marketing 2019: Optimizing Marketing Strategies, please 
email Jason Heinhorst at jheinhorst@fuse-research.com or call (720) 221-5223. 
 

About FUSE Research Network LLC 
 

FUSE was launched in 2008 with the view that research and consulting support for asset managers 

has failed to evolve with the changing needs of the client. The future competitive environment will 

demand that clients make important business decisions within shorter and shorter timeframes.  

 

In order to support clients in this setting, FUSE provides a dynamic research platform that covers 

our clients’ current and future decision areas (strategic and tactical).  Our goal is to become an 
invaluable business partner through the delivery of highly informed and forward-looking 
recommendations that are among the critical inputs our clients need to optimize results.  
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