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 Product Analytics Drive the Most Web Traffic For Asset Managers 

 
December 19, 2018, Needham, MA –Digital marketing is now an essential element of nearly every 
asset manager’s strategy, and a large component of that strategy is the firm’s website. Firms have 
been revisiting which features are critical and which may be overdone. Since websites should be 
more of a client service portal versus online library for fact sheets, it is important to understand 
which areas draw the most traffic. According to FUSE Research Network’s BenchMark Series study 
– Marketing 2018: Optimizing Marketing Strategies, product analytics tops the list with surveyed 
firms selecting this as the most in-demand website component in 2018, edging out investment 
commentary and economic outlooks. The popularity of this component has grown steadily over 
the past four years.  
 

Average Traffic to Website Components 

 
Source: FUSE Marketing Survey, 2018 

Note: Scale of 1 to 5, with 5 indicating highest traffic 
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In 2015, product analytics and firm blogs were in a dead heat, but product analytics has continued 
to notch more interest, now rated number one, while interest in blogs has fallen each year. 
Investment commentary and economic outlook were the next two most popular components. 
“From a visitor perspective, traffic patterns reinforce that advisors are most interested in analysis 
and timely perspective, but are decidedly less interested in more evergreen content, such as 
retirement,” notes Patrick Newcomb, Director of BenchMark Research, FUSE Research Network. 
 
Today, building and growing a web audience is increasingly important, so firms would be well 
served to closely align their content to advisor preferences. “Asset management firms, particularly 
those with limited resources, must emphasize these high-traffic components to maximize their 
digital marketing budget dollars, even if it means trimming or eliminating less trafficked content,” 
explains Newcomb. 
 
In addition to digital marketing trends, FUSE’s Marketing BenchMark study provides an in-depth 
evaluation of asset managers’ marketing structures, their influence across the firm, staffing and 
compensation trends, value-add programs and more. The study is organized by firm AUM so users 
can compare how their organization stacks up against others of similar size in addition to the 
overall industry. Overall data is also presented with comparisons noted over the prior four years of 
survey data. 
 
For details about obtaining a copy of Marketing 2018: Optimizing Marketing Strategies, please 
email Jason Heinhorst at jheinhorst@fuse-research.com or call (720) 221-5223. 
 

About FUSE Research Network LLC 
 

FUSE was launched in 2008 with the view that research and consulting support for asset managers 

has failed to evolve with the changing needs of the client. The future competitive environment will 

demand that clients make important business decisions within shorter and shorter timeframes.  

 

In order to support clients in this setting, FUSE provides a dynamic research platform that covers 
our clients’ current and future decision areas (strategic and tactical).  Our goal is to become an 
invaluable business partner through the delivery of highly informed and forward-looking 
recommendations that are among the critical inputs our clients need to optimize results. 
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